
INSIDE: WINTER PREPAREDNESS PAGE 10
FREE

TheHighlander
Thursday November 3 2022 | Issue 563

Continued ‘Dysart’ on page 2

P4P ‘divorces’ 
Dysart over 
housing project

Art on show
Sarah MacAulay does some blacksmithing during the Haliburton School of Art + Design open house Oct. 29 in Haliburton. See more photos on page 17. Photo by Lisa Gervais.

By Mike Baker
Haliburton County non-profit Places for People (P4P) has pulled the plug on its planned development on land facing Wallings Road. Serving notice to Dysart et al staff Oct. 24, P4P president Jody Curry said the decision marks the end of a disappointing two-year journey of miscommunication, bureaucratic red tape and NIMBYism. “We have given divorce papers to the township… it’s a disappointing outcome, especially after how much work our team has put into this. In the end, our board, decided that, with all the changes that have been made and the resistance we’ve seen to the project… it’s just not possible for us to move ahead,” Curry said. She added, “the goalposts have changed on several occasions.” When P4P entered into a verbal agreement with the township in November 2020, plans called for the construction of 60 units across five buildings, all with access onto Wallings Road. Dysart was to sell the land to P4P for $2. Following initial negotiations with staff, P4P agreed to lower the number of units to 48. Council initially expressed hope a final agreement could be reached to break ground in June 2021. It didn’t happen. Curry believes the main hold-up was an issue between Dysart and Haliburton County over the Wallings Road and County Road 21 intersection. The County believed it couldn’t handle the extra traffic, while Dysart felt issues could be mitigated by making changes to the intersection. It remains unresolved. Curry and colleague Fay Martin presented a plan to council that would have seen 48 units on a smaller, 0.92 acre plot, fronting Halbiem Crescent. The Haliburton by the Lake (HTBL) property owners’ association formed to object last November. 
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CUSTOMIZED MARKETING AND ADVERTISING

Work with The Highlander team to create a package that meets your needs.
• Reach the county by advertising in The Highlander. With 8-10,000 printed and 7,300 emailed each   
 week, it’s what everyone’s reading.
• Be in people’s homes, all year round, with The Highlander Handbook. This essential guide to living in  
 the Highlands is widely distributed each spring.
• Take a slice of the real estate market with Home in the Highlands – the go-to place for real estate   
 listings and information.
• Be in people’s inboxes every Thursday by advertising inside The Highlander’s weekly email. The   
 popular email is sent to more than 7,300 addresses each week.
• Boost your online presence by advertising on The Highlander’s website at thehighlander.ca. We have   
 options for year-round banners or to promote special events.
• Build customer loyalty with a dedicated email newsletter and customer database management. 

to find out more, contact

Each of these products works great on its own. But together, they work even better.  
Talk to us about your 2023 marketing plan today.

dawn, sales
dawn@thehighlander.ca • 705.306.9258

laurie, sales
laurie@thehighlander.ca • 705.457.6924


